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Sector 131, Jaypee Wish Town

Corporate Office: Plot No. C-3A, Sector 129, Jaypee Wish Town, Near Genesis Global School, Noida-201 306, Dist. Gautam Budh Nagar, U.P.
Site Office: Plot No. C1, C2, Sector 131, Noida, Uttar Pradesh 201317
Registered Office: B-7/45, Safdarjung Enclave Extension, New Delhi-110029
W: sayahomes.com
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for the ultimate Shopping Destination

The Wish Town comes alive with SAYA Piazza - the superhit idea of

shopping in Sector 131 on Noida Expressway. Being the one and only

exclusive, organised plaza in the vicinity, SAYA Piazza is turning a new
page in retail therapy and entertainment for 50,000 families in the

catchment area, which is estimated to be around 2 lakh footfalls. And

offering commercial spaces with exclusive units for outright sale and

lease assistance for investors. Little wonder, SAYA Piazza is certainly

the climax of all blockbuster shopping destinations in town.
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The heartthrob of a location

Bang on Noida Expressway | Catering to 50,000 families in the vicinity
Near Jaypee Multi-speciality Hospital | Close to Sector 137 Metro Station

Noida International Airport just a drive away

Close proximity to renowned societies and living communities | Next to an 18-Hole Golf Course
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In Wish Town - The home
of blockbuster returns

There's a good reason why SAYA Piazza is
under a paparazzi trail. It's making Wish Town,
sprawled over a 1000 acres of planned
development, come alive with a lot of buzz and
fanfare. With the most thought-out residential

concept that's completing the big picture.
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The ultimate high-street
destination with high
entertainment

From early morning to late night, SAYA Piazza
will always have some show or the other to
offer to its curious audience. Geared to feed the
needs of 50,000 families in the vicinity, it's the
perfect hang-out quotient for people to explore
an open terrace, golf-course view for get-
togethers, along with salons, boutiques, cafes,
gyms, etc. As they say, the show must go on.
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Lower Ground Floor - The action
begins here

Get ready to get your customers enthralled with
marquee shops with imposing high-ceiling up to
25 ft. along with a heady dose of food courts and cafes

with expansive outside patio sitting arrangement.
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Ground Floor - The edge-of-the-seat
excitement continues

While the double-height shops welcome your
customers with its opening sequence, you can help
their shopping call all the shots. Let them enjoy the

nicely designed plaza area and indulge.
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Second Floor - Nothing less than a sequel

If your customers are game for a good time, this is where they
need to take a stop. Albeit briefly, because the fun and
entertainment don't just stop here. Let them step into the
game zone to explore the latest adrenaline stuff, or they can

prefer to get in shape in a world-class gym of their choice.
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Third Floor - Where it
all begins, all over again

Let your customers unwind in the magnificent views of
an expansive, manicured golf course view, garnished
with a host of food courts, restaurants, bars and cafes in
a terrace garden environment.




Assurance for a blockbuster investment

With world-class brands such as Haldiram's, Subway, Taco Bell, Baskin
Robbins, Burger King, Pizza Hut, KFC, Dunkin® Donuts, Biryani Blues,
Domino’'s Pizza, Keventers, Vaango, Wow! Momo and Yo! China, this is

certainly a food for thought for your investment. And lot's more.

Lease Assistance - A fresh, new lease for investments

— With our time-tested, Lease Assistance we go the extra mile to improve
S— the quality of your ROI. The high-street format effectively reduces the cost

burden on shop owners such as you, when it comes to maintenance

charges, which is a recurring cost on the books.



Delivered Projects
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Ongoing Projects
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Floor Plans
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